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INTRODUCTION

In recent years, tennis has been one of the fastest growing sports in overall participation, as according to the United States Tennis
Association (USTA). In 2022, participation grew for the third year in a row and is up 33% since the start of 2020.

In professional tennis, young stars continue to emerge with the likes of Carlos Alcaraz, Coco Gauff, Aryna Sabalenka, and Jannik Sinner
commanding the spotlight. But the court isn't the only place where tennis players are winning.

Professional tennis players are also commanding the spotlight on social media, wielding significant influence and brand power through
their owned platforms. In collaboration with the Professional Tennis Players Association (PTPA) and Winners Alliance (the PTPA's
commercial affiliate and a Zoomph customer), Zoomph analyzed the social media activity performance and audience insights of over 200

men's and women's professional tennis players to discover which athletes have the strongest marketability potential for various brand
categories.
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METHODOLOGY

How Does The Zoomph Marketability Score Work?

The overall Athlete Influencer Score is composed of four weighted metrics: frequency (maximum 15), reach (maximum
60), engagement (maximum 50), fan attractiveness (maximum 50).
The maximum total score is 175.

The social media data for this scoring was from X and Instagram between 1/1/2023 12:00am ET - 12/31/2023 11:59pm.

Total number of followers/likes
Frequency Total number of posts Reach across multiple platforms

(Twitter, Instagram)

Averade endagement rate and ) Percqntage_audien.ce with an
Engagement fnl?nwer?ni?eractiun rate Fan Attractiveness affinity for industries per list

(Fashion & Beauty, Travel, Music, etc.)
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THE SMARTER WAY TO MEASURE
PARTNERSHIPS

Zoomph is a leading partnership insights platform that enables brands, leagues, teams, and media to measure partnership portfolios and
gain insights into their target audience. Zoomph'’s all-in-one social media and broadcast measurement and audience insights platform

help organizations make 100% data-driven decisions.

All product names, logos, and brands are the property of their respective owners. All company, product and service names used
on this website are for identification purposes only, Use of these names, logos, and brands does not imply endorsement.

Request a demo today @ zoomph.com
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